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this manual sets out the brand identity that has been developed for this Septic 
education program. the messages and brand elements have been tested through 
numerous focus groups, and have been confirmed to convey the intended 
messages in the most positive way.  implementing the brand will engage the viewer 
and provide the most positive outcomes.  it is essential that you strictly adhere 
to these guidelines, to ensure that the intended message reaches the audience 
accurately and consistently.

the power of a brand lies in the uniform repetition of colors, shapes, and words 
associated with the brand. consistent and accurate presentation of the brand will 
build awareness and positive recognition of the message, while any presentation 
that varies from the guidelines can adversely affect the goals of the program.
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the “Septic System care begins With You” logo is made of two elements:
the icon and the wordmark. never attempt to re-draw the icon in any way; it is 
a key element in the brand and must be presented consistently to build audience 
trust and gain the intended response.

the wordmark must always appear in the type style shown here. While 
the wordmark may be presented below or to the right of the icon, and may use 
any justification, it should appear in two lines, broken after “Septic System care” 
whenever possible. do not alter the font and keep the logo/wordmark size ratio 
in balance.

logo Spacing 

the proper use of “white space”  is essential to the integrity of any logo. the 
amount of space that should remain around the logo must be equivalent to at 
least the height of a wordmark letter.

tHe brand: logo

icon

Wordmark

Wordmark height 
should be relative  
to height of icon 
water

Space between the icon  
and wordmark should 
be approximately half 
the size of a wordmark 
letter

allow white space 
equivalent to at 
least the height of 
a wordmark letter 
around the logo

S

S
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use of consistent color is an important part of building brand trust and 
recognition.  therefore, the two brand colors should be utilized throughout 
“Septic System care begins With You” materials.  

the brand is best established with the use of solid blocks of the brand colors that 
reflect the shapes and relationships found in the logo.  a green 1pt margin line can 
be used intermittently, and wavy water lines can serve as an interesting accent.

preferred logo colors

the logo should be used on a white background whenever possible. the icon 
colors should never change, while the wordmark is preferred in black.

on a colored background, the icon should appear outlined in white with the 
wordmark appearing black or white, whichever provides maximum contrast. 

tHe brand: colorS

green
pantone 7491
c32 m0 Y100 k40
r119 g142 b30
#708c3f

blue
pantone 542
c62 m22 Y0 k3
r86 g159 b211
#6c9ec8
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preferred Font

gill Sans is the official font for the “Septic System care begins With You” brand. 

gill Sans regular
abcdeFgHijklmnopqrStuvWxYz
abcdefghijklmnopqrstuvwxyz

gill Sans Bold
aBcdefghijklmnopqrStuvwxyz
abcdefghijklmnopqrstuvwxyz

tHe brand: tYpograpHY

Septic illuStration

uncropped 
illuStration
(house on left shown)

cropped 
illuStration
(house on right shown)

a septic illustration has been provided for your use. the illustration has been 
focus-group tested and should not be altered. it is provided as an overly-
horizontal image with the expectation that it will be proportionately resized and 
cropped as works best for each project shape and size. versions available: house 
on left, house on right, color and grayscale. do not crop into the house, septic 
system, or blue of the sky. 
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letterhead

the letterhead contains an unchanging masthead that includes the “Septic System 
care begins With You” logo. the utilizing county should place their county logo at 
the top right of the page, maintaining a minimum 1/2” white space at top, left and 
right, and 1/8” between the county logo and masthead line.

templateS

 

Date 

Dear Septic System owner and operator, 

Thurston County Public Health works in partnership with Thurston County’s residents to protect local 

water quality for all of us.   We are sending this notice out to all septic systems users in your 

neighborhood with similar types of septic systems to let you know about your maintenance 

requirements.   

Septic Systems Impact Water Quality   

You live in a marine recovery area.  This means that your septic system has the ability to pollute nearby 

surface water if it is not properly maintained.  Operational Certificates are required for septic system 

owners in your area.  They assure that on‐site sewage systems are properly operated and maintained 

and they must be renewed every three years. 

How To Renew Your Operational Certificate 

1. Hire a professional to inspect your septic system.*  The inspector must complete and sign the 

enclosed inspection report.  Mail the report to the address below. 

2. Gravity, pressure distribution, mound, or Glendon systems can be owner inspected by 

homeowners who go through the free county training.  If you have been trained and certified, 

complete the inspection, perform any needed repairs, fill out the report, and return to the 

address below.  For more information on homeowner training visit our web site at 

www.co.thurston.wa.us/health/ehrp/feedback_wksp 

3. High risk systems are noted at the top of this report and require (varies  County by county – 

please state requirements as simply as possible) 

4. Inspection of the septic system includes checking the scum and sludge levels of the septic tank.  

If the tank needs to be pumped, please send the pumper’s report to the address below. 

5. Contact Thurston County Public Health at 360‐867‐2626 with any questions or concerns.  We are 

here to help! 

Protect Your Investment 

Maintain your septic system to save money.  If you do not complete the required inspections and 

maintenance for Thurston County Public Health to issue an Operation Certificate, your septic system will 

Flyer

the flyer template also contains 
an unchanging masthead, as well as 
other background elements. the 
utilizing county should place their 
county logo at the bottom left of 
the page, maintaining a minimum 
1/4” white space between the logo 
template elements.

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Wed., April 27 

7 p.m. – 9 p.m. 

McLane Fire Station #91 

125 Delphi Rd. NW 

 
Thurs., May 5 

7 p.m. – 9 p.m. 

Griffin Fire Station 13-1 

3707 Steamboat Island 

Loop NW  

FREE SEPTIC $ENSE 

WORKSHOPS 

Learn to prolong the life of your septic system 

REGISTER ONLINE AT: 

www.co.thurston.wa.us/health_fpforms/ehoss/ss_wrkshp.htm 

or by calling Thurston County Environmental Health  

at (360) 867-2582 

TDD line is (360) 867-2603 

• Protect your investment and the 

environment 

• Learn about loans and grants for septic 

repairs or replacement 

• Get a $10 discount on pumping 



7

Support

graphic design provided by:

program materials produced by:

thurston county 
public Health and Social Services department
environmental Health division
412 lilly road ne
olympia, Wa 98506-5132

For questions regarding implementation of program materials please contact:

jennifer johnson
environmental educator
360-867-2577
Fax 360-867-2601
johnsoj@co.thurston.wa.us

visit | azuresgd.com
email | design@azuresgd.com


