EXAMPLE B:

Helmet Youth Focus Groups, Spokane Regional Health District

1. What is the purpose of the project? Does the purpose justify the use of human subjects? What question(s) are you trying to answer? How will the information be used? Who is the audience for the results? 

The Health Promotion Division at Spokane Regional Health District coordinates a helmet safety program.  Recent data obtained from the emergency departments demonstrated the extent of injury due to pedal cycles and other wheeled sports.  The staff is requesting to conduct a study of helmet use by youth 9-13 years of age to determine the reasons youth do or don’t wear their helmets while participating in a variety of wheeled activities; what strategies could they use to increase helmet use, including working with parents; and what media messaging and imaging have the most impact on youth in this age group and their parents.  After about age 10, the percentage of youth who wear helmets greatly declines.  In addition, a helmet ordinance is being considered for anyone participating in wheeled sports in the City of Spokane.

The study will try to obtain answers for the reasons youth will or won’t wear helmets and effective strategies to increase helmet use, including media campaign messaging.   

A media campaign will be developed targeting parents of adolescents and youth 9-13 years of age to increase helmet use.  If the helmet ordinance passes, the campaign will also increase awareness around the new regulation.  The helmet safety program will use the information on strategies and effective messaging in their activities.

2. What methods will you use to gather data? Are they the right methods for the question(s) you’re trying to answer? Are you using a validated data collection instrument? If not, how will you pre-test your questions? What sample size and response rate is needed to make good inferences from the data?

Focus groups will be used to seek information about helmet use and strategies as well as test public service announcements, slogans, and images used in other media campaigns.  Three sessions will be held with youth and two with parents.  The helmet safety program staff have data on the prevalence of helmet use, but are looking for effective strategies to increase helmet use by youth 9-13 years of age, including a media campaign.  The focus group questions will be constructed from a group staff process using some questions from a previous written survey.  Staff, seeking best practice strategies and proven media campaign materials, will do a literature review.  The lit review should obtain media campaign messaging and images that have been used by other prevention programs throughout the nation.  These public service announcements, slogans, and images will be tested through the focus groups.

3. What population group are you seeking for the project? How will you access/locate people to participate? Consider the principle of justice: why are you collecting/using data from this group?

The population group for this study is youth 9-13 years of age and parents of young children and adolescents.

Youth organizations, such as Boys and Girls Club, Northeast Community Center, and Spokane Valley YMCA, will be asked to market the focus groups to their youth and parents.  The organizations are geographically located in different sections of the county representing low to high-income levels and various ethnic/racial backgrounds.  Participation is voluntary.  By going through these organizations, the diversity of youth will be more likely than using a school setting.

4. What are the potential risks and burdens of the project to participants? Consider time, stress, emotional discomfort, breach of confidentiality, etc.

The focus groups are scheduled for 1-½ hours with an incentive provided for their participation.  The topic should not create significant stress or emotional discomfort.  Names of individuals will not be obtained or used in the written document.  Besides the questions around the youth’s own use of a helmet at the beginning, the majority of questions will focus on strategies to increase use and testing media campaign messaging.  To minimize peer pressure, handouts will be given out for individually voting on preferred slogans and images.  

5. What are the potential benefits of the project? To participants? To the health department? To the community?  Do the benefits outweigh the risks to participants?

The focus groups will assist the Public Information Office and Health Promotion staff to understand reasons why youth do or don’t wear helmets; strategies parents use to get their youth to wear helmets; strategies that are consistent with best practice from literature review; and media messaging and development that is age appropriate and impacts youth and parents.  The participants may gain a stronger understanding of the importance of helmet use.  The programming at the Health District will use the information in their helmet safety materials and activities.  The marketing firm will use the focus group results to design the media campaign.  A campaign that decreases morbidity and mortality from increased helmet use will improve overall community health.

6. How will you handle confidentiality of personal, sensitive data? Will participation be anonymous, confidential, or neither? How will data be stored? Who will have access to data and for how long?

Focus group information obtained from the youth and parents will be aggregated.  The report will draw out themes that surfaced from the 5 focus group sessions.  At the start of each session, the facilitator will discuss confidentiality and the use of the data.  Flip chart notes and written notes will be taken, used for compiling the report, and then destroyed after x years.  The notes will be typed up and grouped or themed, then written into a report.  The only identifying information included in the report will be the agency hosting the focus groups and number/gender of group participants.  Assessment staff will have access to the notes, providing the written report to the requesting staff.

7. How will you obtain informed consent from people to participate in the project? 

A written informed consent will not be obtained for these focus groups.  Staff at the youth organizations will be given the guidelines and flyers will be printed up with basic information on the focus group content, expectations, and voluntary participation.  At the start of the focus group, the facilitator will give the purpose and process, introduce self and note taker with contact information provided, how the information will be used, and a statement about information being kept confidential and anonymous.

