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Introduction to Campaign: 

Over the past couple of years, fentanyl has become one of the most urgent public health 
crises in the United States. According to the U.S. Drug Enforcement Administration, more than 
107,000 people lost their lives in a drug overdose in 2023, with nearly 70% of those deaths 
attributed to opioids such as fentanyl (DEA). However, this is not just a national problem, but its 
impact is acutely felt in local communities across Washington state. Data from the Washington 
Tracking Network gas shown how over 80% of opioid related deaths in the state involve illicitly 
manufactured fentanyl. This deeply reflects both the lethality and growing accessibility of this 
drug in our communities.  

For some context, fentanyl was first created by Dr. Paul Janssen in 1959 as a strong 
surgical analgesic that is approximately 100 times more potent than morphine (US Food and 
Drug Administration). Because of its strength, the drug was originally rarely used other than in 
hospital settings. However, in recent decades, illegally imported versions of the drug started 
becoming more and more common, leading to the rise of accidental overdoses. These illegal 
variants often contain unknown and dangerous substances, making them especially deadly and 
difficult to detect. As a result, accidental overdoses involving fentanyl have risen exponentially, 
compounding year after year. This has caused a tremendous problem in the field of drug 
overdosing, which has just compounded throughout the past decade This is shown in Figure 1, 
which highlights how synthetic opioid overdose deaths in Washington State have sharply 
increased each year: from 205 deaths in 2019 with a rate of 7 victims per 100,000, to nearly 3000 
deaths in 2023, with a rate of more than 60 per 100,000.  

Figure 1: (“WTN”) – “Statewide Rate of Synthetic Opioid Overdose Deaths per 100,000 
population by age group 

 

 

 

 

 

 



Target Audience: 

Initially, when I started this campaign, I intended to focus my projects on teenagers and 
specifically high school students. This is because the crisis has deeply affected my community: a 
few years ago, two students at my high school died from fentanyl overdoses. 

However, as I looked more closely at Washington overdose data broken down by age 
groups, I realized that the group most impacted by fentanyl wasn’t teenagers but was millennials. 
People between the ages of 30 and 44 made up a disproportionately high number of deaths. That 
discovery led me to shift the focus of my campaign to a better address where the crisis is hitting 
hardest.  

Specifically, in the counties of Kitsap, Snohomish, and Whatcom, I found that people 
aged 35 to 44 experienced the highest number of fentanyl related deaths in 2023, while the rates 
of teen overdose deaths have decreased since 2021. Figures 2 through 4 illustrate this pattern 
clearly. In Figure 2, 2023 overdose data shows that deaths among individuals aged 35–44 
exceeded every other age group by over 20%. Similarly, data from Snohomish and Whatcom 
counties (Figures 3 and 4) revealed the same age-specific peak in fatalities. This consistent trend 
led me to shift my campaign’s target audience toward millennials, particularly those between the 
ages of 30 and 44, since the data showed they were the most impacted. It also became clear from 
this data that fentanyl overdosing in millennials wasn’t just a local issue, but a widespread crisis 
affecting communities across the entire state. 

 

Figure 2: (“WTN”) – “Kitsap County Percent of Illicitly Manufactured Fentanyl Overdose 
Deaths by Age Group” 

 

 

 

 

 

 

 

 

 

 



Figure 3: (“WTN”) – “Snohomish County Percent of Illicitly Manufactured Fentanyl Overdose 
Deaths by Age Group” 

 

 

 

 

 

 

 

 

 

Figure 4: (“WTN”) – “Whatcom County Percent of Illicitly Manufactured Fentanyl Overdose 
Deaths by Age Group” 

 

 

 

 

 

 

 

 

 

Equity/Disparity Impact: 
 

After looking at this data, I wanted to understand why this group was so heavily 
impacted. What I found is that despite having demographic differences, all three counties shared 
a striking pattern: all of them had high amounts of overdose rates in marginalized races, 
particularly African Americans and American Indian/Alaska Natives. This pointed towards 
significant racial and systemic disparities affecting these communities.  



For example, in Whatcom County, American Indian and Alaska Native residents account for 
roughly 1.6% of the population, yet they represented about 11% of opioid-related deaths in 2023 
(Figure 5). This is a 575% disparity.  

Similarly, statewide WTN data showed that African Americans, who make up just 3.96% of 
Washington’s population (U.S. Census Bureau), accounted for approximately 13% of fentanyl 
overdose deaths (Figure 6), which is an additional 225% disparity. Overall, this data just revealed 
a significant equity gap that demands attention and led to a further shift in my campaign’s 
primary audience: Millennials from marginalized racial groups. 

 

Figure 5: (“WTN”) – “Whatcom County Rate of Synthetic Opioid Overdose Deaths per 100,000 
for American Indian and Alaska Natives” 

 

 

 

 

 

 

 

Figure 6: (“WTN”) – “Table for 2023 data on populations surrounding fentanyl overdose rates” 

 

 

 

 

 

 

 

Finally, when further going through Washington state data, I found it really interesting 
how Whatcom, Kitsap, and Snohomish County all had higher-than-average rates of opportunity 
for intervention, meaning someone was present who could have intervened during an overdose, 
to save a life. In 2023, WTN data showed that intervention opportunities occurred in 85% of 
cases in Kitsap, 73% in Snohomish, and 65% in Whatcom, which are each equal to or above the 



statewide average (63%). Yet, despite these chances of preventing deaths, fatalities continued to 
climb throughout the year. This contradiction led to me realizing that a lack of awareness, 
education, and training in marginalized communities has resulted in higher overdose rates.  

Overall, the WTN data on age, racial groups, and intervention rates helped me narrow my 
target audience to millennials from marginalized racial communities. Additionally, it forged my 
approach to this science communication track by emphasizing the need to raise awareness about 
the dangers of fentanyl and to educate people on how to respond and potentially save a life 
during a fentanyl overdose. 

 

Campaign Approach: 

To start out with my approach to this awareness campaign, I decided that social media, 
and specifically Instagram, would be the easiest way to interact with my target audience. The 
reason for this is that millennials are the population who use Instagram the most, with them 
being the biggest audience in the country: 28.3% of total users (statista). Additionally, since my 
campaign focuses on millennials for marginalized groups, I aimed to reach this group by directly 
tagging 10 of the largest African American and American Indian Washington communities in 
every post. This would help guarantee that my content would be pushed to the top of my target 
audience’s feeds.  

Next, to catch the attention of my audience, I used a strong visual strategy: consistent bold colors 
over dark backgrounds, eye-catching graphics, bolded text, and informative charts. My goal was 
to make each post not only visually striking but also emotionally connecting and informative. 

Going through the PSA’s one by one, the first 2 posts introduced the scale of the fentanyl crisis 
by highlighting how even a tiny amount can lead to overdose and death. Additionally, I included 
my campaign website directly in the 2nd post’s graphic to encourage viewers to learn more. Next, 
my 3rd and 4th posts were all about the disparities going on around fentanyl overdosing, and how 
the rising overdose rates have disproportionately affected the deaths of African and Native 
Americans. I used bold colors and text, paired with visuals directly from the WTN database, to 
highlight these disparities. Finally, my 5th and 6th posts were action oriented by explaining how 
viewers could intervene in an overdose situation and how they could learn more about this issue 
by looking at my website.  

In all 6 of these posts, I continued tagging Washington based Native and African American 
advocacy groups, and included the website link in each posts’ comments, to drive the traffic 
beyond Instagram itself, for the desired audiences.    

Overall, my goal through this Instagram PSA was not to fully explain all the information about 
fentanyl overdosing in one post, but to spark curiosity and concern. By connecting with the 



viewers visually and emotionally, I hoped to encourage them to click on my website and learn 
even more, as the pure lack of knowledge is what is leading to overdose deaths. 

Posts: 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



The second part of my awareness campaign was the creation of my website: 
https://fentanylthesilentkiller.weebly.com/.I designed this website to be a hub for information, 
where community members could engage more deeply with the content that was originally 
introduced on Instagram. The website has a downloadable or viewable PowerPoint presentation, 
a pre- and post-evaluation survey, and a self-assessment Kahoot quiz. Overall, my goal was to 
offer a wide range of resources so that anyone visiting the site could leave with a much better 
understanding of the fentanyl crisis. 

Starting out, when reflecting, I was encouraged to see that over 30 people from my community 
completed the pre-evaluation survey. This was more engagement than I expected and showed me 
that people are willing to gain more insight into community issues.  

The pre-evaluation survey was a quiz I created that asked participants to rate their knowledge of 
fentanyl and opioid misuse on a scale from 1 to 5, based on different topics. Most respondents 
scored themselves at a 1 or 2, which confirmed my assumption that many people in our 
community simply don’t know enough information about fentanyl. This data supported the 
central goal of my campaign, which was to bridge the information gap in these target 
populations, to prevent overdose deaths. (See Figure 7 below for the questions asked, and Figure 
8 to see response breakdown.) 

Figure 8: (“Google Forms”) – “Pre Evaluation Survey Questions” – Link Posted on Website 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Figure 7: (“Google Forms”) – “Pre-Evaluation Survey Responses”  

 

 

 

 

 

 

 

 

 

After this pre-evaluation survey, my website included a slideshow to my PowerPoint 
presentation. This presentation digs deeper into the topic of overdosing, covering a lot of 
different information. All in all, it goes over: 

-What Fentanyl is 

-What IMF’s are 

-How much Fentanyl it takes to overdose, 

-The physical and societal impacts of fentanyl 

-Community statistics surrounding fentanyl 

-Racial and Equity concerns 

-Solutions and prevention strategies 

I used data from both the WTN database and national sources, to make the information as 
accurate and relevant as possible, so that my audience could get the best information possible.  

Additionally, to see if the presentation was effective, I also created a post-evaluation 
survey with the same 1-5 knowledge scale on the same topics. The results were just as exciting, 
as most participants rated themselves a 4 or 5 after going through the presentation. It was also 
really surprising how there was the same number of responses in this second form, showing how 
I retained the attention of my audience. This shows that my campaign did what it was meant to, 
which was improving understanding an awareness about fentanyl usage and prevention in 
specific communities, which it will continue to do. Results from the Post Evaluation survey are 
shown in Figure 9 below. 



Figure 9: (“Google Forms”) – “Post-Evaluation Survey Responses” 

 

 

 

 

 

 

 

 

 

 

Finally, to make the experience a bit more interactive for the audience, I also included a 
Kahoot quiz. However, since my campaign was asynchronous and fully online, I couldn’t host a 
live Kahoot game. Instead, I was able to post all the questions and answers for the Kahoot on the 
bottom of the website, so people could test their own knowledge.  

Overall, this online PSA project gave me the opportunity to build a resource heavy, 
accessible campaign that easily reaches millennials who are particularly from African American 
and Native American communities, in a meaningful way. Based on the strong engagement in 
both surveys and the traffic to my site, I’m confident that this campaign is making a difference. 
And while this is only the beginning, I believe that the momentum from my website and 
Instagram efforts will continue to grow, spreading awareness and hopefully even saving a life. 

 

Challenges: 

One of the biggest challenges I faced during this campaign was working with data. At the 
time of my research, there was not much available overdose data for 2024, which meant I had to 
rely on some older. This made it harder to fully capture the current scale of the fentanyl crisis. 
Additionally, over 50% of counties in Washington State did not allow their data to be displayed 
on the WTN dashboard. This left me with a very restricted pool of information, forcing me to 
focus only on the few counties that did report usable data, like Kitsap, Snohomish, and 
Whatcom. Another major challenge was designing an engaging, fully asynchronous campaign. I 
couldn’t interact with my audience in real time, so I had to rely on tools like Instagram tagging 
and visual storytelling to ensure my message reached marginalized millennial communities. 
Despite these limitations, I used strategic outreach, survey data, and careful analysis of the 



limited datasets available to build a campaign that I believe is still effectively spreading 
awareness. 

Assistance: 

I would like to thank a friend – Haowen Zhang – for helping me take pictures and edit 
photos (specifically the one with salt on a hand) so that I could integrate new information onto 
my PowerPoint, website, and Instagram posts. Additionally, I would like to thank my parents, 
and fellow school students as they helped me choose this topic of fentanyl overdosing, and it has 
led me a long way.  

Reflection: 

Over the course of this campaign, I worked to develop a public health project that would 
raise awareness about the dangers of fentanyl overdosing, particularly among millennials in 
marginalized racial groups in Washington State.  

Starting out, the process began with me analyzing overdose data from the Washington Tracking 
Network (WTN), which allowed me to identify the most affected age and racial groups. As I 
looked at the data more closely, I found that many recorded fentanyl overdose deaths had clear 
opportunities for intervention, yet these moments didn’t lead to fewer fatalities. This means that 
in many cases, someone had a chance to intervene before the overdose occurred but lacked the 
knowledge to act, risking someone’s life. Realizing this, I shaped my campaign around raising 
awareness and expanding access to information about the dangers of fentanyl, with a focus on 
supporting African American and Native American communities who are disproportionately 
affected. 

For my PSA, I created a 2-part outreach campaign that uses Instagram and an interactive 
website. Starting out, I used Instagram to reach my primary audience through targeted social 
media posts. Then, to drive engagement, I applied graphic design strategies that encouraged 
viewers to visit the website link. This website then included a PowerPoint presentation, 
interactive quizzes, and evaluation surveys to inform and educate my target audience on the 
dangers of fentanyl overdose and prevention strategies.  

Overall, my goal through this campaign was to create a science communication project that 
could deliver important health information in an engaging, accessible way to the people who 
need it most. 

Throughout this process, I faced many barriers. Starting out, one of the most significant 
challenges was the lack of up-to-date data as there was not much 2024 data available from WTN, 
so I had to rely on older data and identify patterns from previous years. Additionally, most of the 
counties in Washington did not display overdose data on the WTN dashboard, making it difficult 
to present a complete picture of the overdosing crisis.  



Moving onto the campaign, it was challenging to find ways to communicate complex scientific 
and health information through platforms like Instagram, where attention spans are short, and 
engagement depends on visual impact. In addition, designing a completely asynchronous 
campaign added another layer of difficulty, since I couldn't interact with viewers directly and had 
to ensure the content could stand alone while still being informative and impactful. This proved 
challenging since it was extremely time consuming, from having to build google surveys, to a 
website, social media account, PowerPoint, Kahoot, etc. 

This project was deeply personal to me, as a major influence on my thinking came from a real-
life tragedy at my own school, where two students lost their lives due to fentanyl overdoses. This 
motivated me to dive far into the data and seek out the most vulnerable populations so that I 
could create a campaign tat truly makes a difference.  

I received meaningful support from my peers, parents, and community members. My friends 
helped give me feedback on my website and Instagram posts. On the other side, my parents and 
community members at my local library looked over my PowerPoint to give feedback on how to 
make it more interesting/interactive. This support helped me keep refining my materials and 
maintain the focus of my project throughout the months I worked on it. 

One of the biggest lessons I learned was that impact doesn't require perfection, but what matters 
is clarity, evidence, and purpose. Even with limited data, I was still able to create a campaign that 
resonated with my audience and made them more informed. Early on, I was very concerned that 
no one would look at my presentation or website, which would leave me without a strong dataset 
for my pre- and post-evaluation surveys. However, I realized that community members do care 
deeply about issues impacting our neighborhoods, especially when those issues, like fentanyl 
overdoses, are directly affecting people around them. 

Going forward, I know that advocacy and education can begin with a single, well-informed 
message. This experience taught me how to communicate science in a meaningful way, and I will 
carry that skill with me into future work. 

AI Usage Reflection: 

Throughout this entire paper, reflection, website, PowerPoint, Instagram posts, Kahoot, and 
google docs, I did not use AI at all to give me any information or write anything. The only thing I 
have used is Grammarly to recheck my grammar and spelling.  

 

 

 

 

 



 

PowerPoint (Download and Viewable links on website too): 

Website: https://fentanylthesilentkiller.weebly.com/ 
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